Swede smell of success

Four games-mad Swedes came up with a great idea for making money, money, money five years ago while waiting to hire a boat on the Thames in Oxford, inventing an innovative new quiz game which can be played anytime, anywhere, with no need for a board or easily lost playing pieces. 

M.I.G (Mobile Intelligence Games) has already been a huge success in the firm’s native Scandinavia, selling 80,000 units in less than three years, and now the firm is aiming to become Sweden’s best export since Abba, Volvos and a liberal attitude towards nudity, by bringing it home to the city where it was first thought of.

“We wanted a portable entertaining game for adults which was fun but also stimulated our mind,” said Hampus Hansson, one of the game’s inventors.

The game has been available in Hamleys in London since last year but the firm is rapidly growing its availability as it has become a must-have travel item over the summer for backpackers, families and tourists on the move. Now it is hoping to capitalise on the buzz created by the game by increasing its distribution and running regional promotions in local press, radio and TV.

Retailing at £14.99 M.I.G’s success lies in the simplicity of its gameplay where players simply roll a specially-engineered dice on the lid of the box and answer a smorgasbord of 1,500 questions in one of five different categories (Now and Then; Culture and Showbiz; Home and Away; Sports and All sorts and Nature and Science) to win. 

It’s that simple. 
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High resolution picture and more information is available on www.playmig.com
